WuULEUaTaYanANgAsIUNsTUUATINUIEAN
UNINYIAYTNVALNYIYI

GULTgRLig NSUINISTIND

WUWIU/AS: AMYINEINITIANTT

L TRQBNITTIUS s e
I UANUIATIVIITVEIYY oo 1715 0 %10
PIANBRT coveeeeeeeeeeeeeee e ANV Ve
(mangasUTuls/mananslval W, .......... ) PIEUY oo

M s1¢%% _nsdensnsnatefivavazmdiudsannsedng. Swadwn 04145101

ANEAS __UIMIgINMMITAN @113 __N1sUSNISINg

_________________ R-r vl LR L R R

(MengMTUTUUTS WA, 2565) ARy ANYINITIANIS

L] RSUBRYY e e e
1) VU oo e PRV ok 1 R
2) FUITUT oo PRV 0k 1 R
VIRNARNT oo AUV Ve e
(mangasUTuUsyvangaslal we. ....... 3T

A11150AMUALALINIT 2 5187390

L] vdngnsHnousu/MaNGATSZHZEIU oo

1. Aresungluganisizeui/sedv/gnsedvy/vangasinausu/mangnsssezdu
s%WaTv1 04145101 A159ANITAITAAIRAINaLaE B wE D1anNnsodlnd (Digital Marketing
Management and E-Commerce) 37U2U 3 #iagfin

A8 U518

v a [ k4

WUIAR ANEIATY UNUIMVBINITAAIAAITE A01UAITAINISNITAATA NITILATIEAAIUADINTS

o

aa v a

waznnAnssuguilangaddvia unumvssnsnaiaAdiatunsdeans nagndnisnanaAdviauuuysan
N3 NTRNKUULATATIIIUAIATTE N1SUIMNTgNAFUNUS eARRYTA S8UUNITTITERULAZATENTA
n1edidnnseiind asserusTamazngmneifsatestumdvdsidnnseinduaznisldiaiedisdsny
seulatuazdoln

The significance of digital marketing concept and marketing environment, analyzing
demand and consumer behavior in the digital age. This course has been specially designed to
enable you to follow the role of digital and communication, integrated digital marketing
communication strategy, introduction to online store design, customer relationship management
in the digital age, electronic payment and tax systems, ethics and law that related to E-commerce,

social network, and new media.
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- The online environment
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